
INDIC_IS: Develop the enterprise's image or market products  UNIT: Percentage of enterprises 
SIZEN_R2: All enterprises, without financial sector (10 persons employed or more)  

Social media use by purpose [isoc_cismp]
Last update: 13.12.18
Source of data: Eurostat
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Available flags:

b break in time series c confidential d definition differs, see metadata

e estimated f forecast i see metadata (phased out)

n not significant p provisional r revised

s Eurostat estimate (phased out) u low reliability z not applicable

Special value:

: not available


